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Abstract 

Genres are the socially established ways of conducting different things and the socially 

developed communicative models for solving communication problems. The present study 

attempts to compares and contrasts University Admission Advertisements and Newspaper 

Editorials in terms of their structure, content, language, style, rhetorical issues, purposes, and 

the intended audience. The study is qualitative in nature as it analyses the data qualitatively. 

A total of five University Admission Advertisements and five Newspaper Editorials have 

been selected for the study. Swales’ (1990) and Bhatia’s (1993) theories of Genre have been 

employed to analyse the selected University Admission Advertisements and the selected 

Newspaper Editorials. The study found that the intended audience, schematic structure, 

moves, styles, language, and purposes of the two genres are different from one another. The 

intended audience of the University Admission Advertisements are students and their parents, 

whereas the intended audience of Newspaper Editorials can be anyone.Both the genres use 

formal language. However, in University Admission Advertisements, same words are 

repeated in the different advertisements, whereas in Newspaper Editorials, words are not 

repeated. The study recommends that a comparative genre-based study on different kinds of 

advertisements and different parts of newspaper should be conducted to see similarities and 

differences between them. 

Keywords: genre, genre analysis, university admission advertisements, newspaper editorials 
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1. Introduction 

In this modern world, we human beings 

are surrounded by a number of genres. We 

encounter different kinds of genres in our 

daily life. Genre is defined as a genre is a 

staged, goal-oriented, purposeful activity 

in which speakers engage as members of 

our culture (Martin, 2001). Genres can be 

divided into two broader types, namely 

written genres and spoken genres. 

Conference presentations, speech, thesis 

defense, lecture, and interview are the 

examples of spoken genres. Beside spoken 

genres, the well-known written genres are 

research thesis, letter, essay, research 

articles, research abstract, research 

introduction, and application etc. Some 

theorists, such as Hyland (2005), 

distinguish between academic genres and 

research genres. Theysay that there are 

differences between academic genres and 

research genres that is why they should be 

kept apart and should be dealt separately 

from one another. Swales, however, 

considers research genres as part of 

academic genres and does not discuss them 

separately from academic genres. 

Genres have a particular schematic 

structure and that structure is repeated 

every time whenever an instance of the 

same genre is produced. Moreover, genres 

are produced by diverse social agents and 

actors in order to achieve a particular 

purpose. Each genre is meant for achieving 

a particular pre-determined and pre-

defined purpose and goal.The pre-

determined goals are achieved by deciding 

content very carefully, structuring the 

content logically, and using language by 

keeping in view the purpose and the 

intended audience. In the production of 

every genre, a number of aspects are 

important, such as the intended audience, 

language, style, and schematic structure 

etc. These aspects play significant role in 

achieving the aims of the genres. The 

present study attempts to investigate and 

compare the content, structure, intended 

audience, style, purposes, and rhetorical 

issues of University Admission 

Advertisement and Newspaper Editorials.  

1.1.Research Questions 

The study seeks answer to the following 

broad question. 

i. How and in what ways are 

University Admission 

Advertisements and Newspaper 

Editorials different from one 

another in terms of content, 

intended audience, style, language, 

purpose, and rhetorical issues? 

2. Literature Review 

Freedman and Medway (1994) say 

thatgenres typically deal with textual 

regularities, and Tardy (2013) says that 

genre deal with the typified forms of 

diverse discourses. Genre was repeatedly 

used in these concepts, and with the 

passage of time it became a convention. 

Previously, genre was considered as a way 

of classifying diverse literary texts(Johns, 

2002). By looking at the typical forms and 

typified content of dissimilar literary texts, 

scholars used to classify them into 

different categories. But one of the 

scholars Bakhtin (1984) challenged this 

view on the ground that genreis not a way 

of classifying literary texts rather it is a 

typical form of activities orutterances. 

Johns (2002) stated that tthese concepts 

were also shaped by their repeated use in 

the community. This idea wass supported 

by a large number of genre theorists. 

Hyland(2002) and Bakhtin(1986) argued 

that utterances belong to a particular 

speech community and are bounded 
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socially. Flowdrew (2002) also argued that 

genres are not only considered as textual 

structures but also as productions of 

speech community as they are shaped by 

the values and practices within a 

community. Pare and Smart(1984) were 

among the supporters of this idea. These 

theorists say that genres are distinctive 

events of regularities. These regularities, 

they say, are across 4 diverse dimensions, 

i.e. sets of texts, the ways texts have been 

created, reading strategies employed to 

interpret texts, and the diverse social roles 

performed by text producers and 

consumers. They also argue studying the 

recurrent patterns in the structure, 

rhetorical moves and analyzing the styles 

of texts are the notable aspects of genre. 

So, it can be said that the regular 

sequences of genres help in their 

representation, which is in turn helpful in 

observing and identifying their functions 

and purpose. 

Genre analyses of diverse kinds of texts 

have revealed that genre analysis help in 

revealing the schematic structure, the steps 

and the moves in the texts, the rhetorical 

functions performed by the diverse steps 

and moves, and the communicative 

purposes of the diverse genres.Saeeaw 

(2014) investigated the moves in diverse 

research article abstracts of applied 

linguistics and numerical sciences and 

found that the writers of both the groups of 

abstracts employ 4 moves more as 

compared to others, excluding the 

introduction move. Similarly, Sidek et al. 

(2016) studied the moves in different 

conference presentation abstracts of 

applied linguistics and linguistics and 

revealed that the product, method, and 

purpose moves were the most frequently 

used moves. In the same connection, El-

Dakhs (2018) examined the abstract of 

articles in the field of linguistics and 

demonstrated 35 and 38 diverse move 

patterns in the more and less prestigious 

journals, respectively.  

The studies mentioned above have 

investigated the genre of diverse academic 

texts, and have not given sufficient 

attention to promotional genres and media 

genres. Some genres perform both the 

functions, promotional and academic. The 

admission advertisements, for example, 

serve to perform academic function as well 

as promotional function. Similarly, 

newspaper editorials, apart from informing 

the readers about a particular event or 

issue, serve to persuade the readers and 

change their opinion towards the issue or 

event. Such genres are significantly helpful 

in conducting different things related to 

daily life, but they have not been 

investigated till date, to the best of the 

researcher’s knowledge. The present study 

attempts to fill this gap by analysing the 

structure, language, style, rhetorical issues, 

and communicative purposes of the 

University Admission Advertisement and 

Newspaper Editorials.  

3. Research Methodology 

The study is qualitative in nature as it deals 

with the content and the rhetorical 

structure of university admission 

advertisements and newspapers editorials, 

andcompares them with one another. A 

total of 5 university admission 

advertisements and 5 newspaper editorials 

have been selected for the study. The 

admission advertisements of the following 

universities have been selected.  

i. Kohat University of Science 

and Technology, Kohat 

ii. Sindh Madressatul Islam 

University, Karachi 
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iii. The University of Lahore 

iv. Sarhad University of 

Information and Technology, 

Peshawar 

v. Foundation University, 

Islamabad 

The following newspaper editorials have 

been selected for the study: 

i. Talks with IMF 

ii. Smog in Punjab 

iii. Dengue Cases Rising 

iv. Eradicating Polio 

v. Solar Power 

The data has been analysed using the genre 

theories of Swales (1990) and Bhatia 

(1993).  

4. Analysis and Discussion 

4.1.Questions about Genres 

The first advertisement (see Appendix A) 

is given by Kohat University of Science 

and Technology (KUST), Kohat. It is an 

admission advertisement, through which 

the university advertisesthe different 

programsit isoffering for the fall semester 

2021.Like the advertisement number 1, the 

advertisement number 2 (see Appendix B) 

is also an admission advertisement. It is 

given by Sindh Madressatul Islam 

University, Karachi. It also advertises the 

differentprograms offered by the 

university.Similarly, the advertisements 

number 3, 4, and 5 (see Appendices C, D, 

and E respectively) are given by The 

University of Lahore, Sarhad University of 

Information and Technology, Peshawar, 

and Foundation University, Islamabad 

respectively. All of them are university 

admission advertisements. Their basic 

purpose is to advertise the different 

undergraduate, graduate, and postgraduate 

programs that are offered by the 

universities for the spring and the fall 

semester 2021. 

The editorial “Talks with IMF” (see 

Appendix F)is written and published by 

the editorial board of a daily newspaper 

“The Nation.”Through the editorial, the 

editors intend to make the government 

acknowledge the tax paid by the public to 

the government. They actually want to tell 

the government to keep in mind the public 

while discussing different matters with the 

International Monetary Fund (IMF). The 

editorial “Smog in Punjab” (see Appendix 

G) is published in Dawn. Here the editorial 

board discusses the issue of fog in Punjab 

andits different causes. Another editorial 

“Dengue Cases Rising” (see Appendix H) 

discusses the alarming situation of the rise 

of dengue cases in different areas of the 

country.The editorialnumber 4 

“Eradicating Polio” (see Appendix I)talks 

about the attempts of eradicating polio 

from Pakistan. Similarly, in the editorial 

“Solar Power,” (see Appendix J) the writer 

discusses the installation of solar plants for 

all irrigation systems across the country. 

S/he appreciates the government of Punjab 

for this initiative. 

The above-discussed advertisements and 

editorials belong to two genres, university 

admission advertisement and newspaper 

editorial.University admission 

advertisement allows advertising 

admissions in different programs offered 

by a university in a particular semester. It 

has usually a fixed purpose i.e. advertising 

admission in different programs. Mostly, 

university admission advertisements are 

one page long where advertisers share only 

significant information related to 

admissions. University admission 

advertisementsare published by 

universities, and therefore, have no 

individual known author. On the contrary, 

newspaper editorial allows sharing and 
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discussing different kinds of existing 

issues and problems faced by the general 

public. It can be used for different purpose 

such as informing, entertaining and 

persuading. The author of a newspaper 

editorial may be known or unknown. 

4.2.Audience and Purpose Questions 

The intended audiences of the university 

admission advertisements are the different 

students of different levels who search for 

a good institution for their higher studies. 

We can say that these audiences are part of 

admission seekers discourse community 

because they share same goals, i.e. 

searching for and selecting a good 

institution for their higher studies and 

securing admission at the selected 

institutions. Apart from students, parents, 

guardians and teachers can also be the 

audiences of such advertisements. We 

always find people who ask us about 

different universities that offer admissions 

in the subjects of their interests. The 

universities have published these 

admission advertisements specifically for 

admission seekers. The admission seekers 

oftenwant to know about the different 

programs that the universities offer, the 

eligibility criteria for the different offered 

programs, and the last date to apply for the 

different programs.In the advertisements 

by Kohat University, Sarhad University, 

and Foundation University (see 

Appendices A, D, and E respectively), we 

can see that they have all the details that 

admission seekers look for. Most of the 

time, people do not spend much time on 

reading advertisements. They just look at 

advertisements and skip them. As the 

universities have given these admission 

advertisementsspecifically for admission 

seekers and their guardians, they have 

given only that information in the 

advertisements which the admission 

seekers and their guardians usually search 

for. Admission seekers will hardly spend 1 

to 2 minutes with the information 

presented in these admission 

advertisements. There are various kinds of 

information given in these admission 

advertisements. For example, the 

advertisements contain information about 

the offered programs, their eligibility 

criteria, last date to apply for the programs, 

motto of the universities, and the 

scholarships awarded by the universitiesto 

the students. We can see the motto of 

Kohat University and Abasyn University 

in their advertisements (see Appendices A 

and B respectively).The universities have 

given different information in the 

advertisements for different purposes, For 

example, the purposeof presenting 

information about the offered programs, 

their eligibility criteria, and the last date to 

apply for the programs, isto inform the 

admission seekers about these. On the 

other hand, the purpose behind giving 

information about the motto of the 

universities and the scholarships awarded 

to the university students is to persuade the 

admission seekers into taking admission in 

the advertised universities. 

On the contrary, the intended audience of 

the newspaper editorials can be anyone. It 

can be a student, a teacher, a doctor or a 

politician etc.The editorial writers write for 

the people in general. They usually do not 

write for any predetermined and 

predefined audience. We can see that the 

editorials “Eradicating Polio,” “Solar 

Power,” and “Smog in Punjab” etc. do not 

have any predefined audience.Since the 

intended audience of the editorials are not 

certain, we cannot say anything about what 

they would like to know. Mostly people 
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skip editorials and do not spend their time 

in reading them. However, if one comes 

across an editorial that appeals to him/her, 

s/he might spend his/her lots of time in 

reading it. So we are not certain about the 

time an audience will spend with the 

information presented in a newspaper 

editorial.Some may spend 30 minutes in 

reading the editorials and some may skip 

them. As for the purpose of the 

information in the newspaper editorials are 

concerned, it can serve different purposes. 

It may inform, entertain or persuade the 

audience. For example, the editorials 

“Solar Power” and “Eradicating 

Polio”appreciate the government. On the 

contrary, the editorials“Dengue Cases 

Rising” and “Smog in Punjab” inform the 

audience about the issues and alarm them. 

So we can say that editorial writer can 

have multiple purposes behind writing 

editorials. They can write to entertain, 

inform, appreciate,alarm and 

persuadeaudience. 

4.3.Rhetorical Issues 

The genre of university admission 

advertisement is effective in establishing 

the credibility of the information. In the 

advertisements, we can see that the 

universities have given only that 

information which is correct and true. 

Universities do not ruin their reputation by 

providing false information in their 

advertisements. They do provide 

admissions in the programs they have 

advertised and do award scholarships 

theyhave mentionedin their 

advertisements. Kohat University has 

mentioned EHSAAS undergraduate 

scholarship, HEC Need Based 

Scholarship, and MORA scholarship etc. 

in its advertisement, and it does award 

these scholarships to the deserving 

students. Many students are currently 

receiving these scholarships. 

University admission advertisements 

usually do not focus on evoking emotional 

responses from the audience. However, 

admission seekers, the intended audience 

of such advertisements, may feel happy or 

sad after looking at the advertisements. 

They may feel happy and excited if their 

desired program is advertised in the 

advertisement and they are eligible for it. 

On the contrary, they may feel sad if the 

case is opposite. 

In the university admission 

advertisements, the universities have not 

provided any evidence to support their 

claims. For example, the universities claim 

to award scholarships to students, but they 

have not given any evidence in the 

advertisement. Similarly, they claim to 

have highly qualified staff, but have not 

given any evidence. The reason might be 

that this genre of university admission 

advertisement does not allow enough 

space where evidences can be provided for 

the claims. This genre imposes certain 

restrictions on its users. The universities 

may provide evidences in support of their 

claims if they are contacted for 

verification. 

Like the genre of university admission 

advertisement, the genre of newspaper 

editorial also helps in establishing the 

information’s credibility. We can see that 

in the newspaper editorials selected for this 

study, the writershave provided many 

kinds of evidences and supporting material 

to support their claims they have presented 

in the beginning of their editorials. The 

writers quote different personalities, refer 

to government official’s statements, 

include history, and use scientific 

discoveries, and facts to support their 
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claims. As a result of the different claims 

and the information they present in their 

support, the writers become successful in 

evoking different kinds of emotions in the 

audience.For example, the editorials 

“Smog in Punjab” and “Dengue Cases 

Rising” evoke the feeling of fear and 

worry.On the contrary, the editorials 

“Eradicating Polio” and “Solar Power” 

givethe feelings of satisfaction and 

happiness to the readers as they discuss 

improvements in the country in the form of 

polio eradication and installation of solar 

power in all irrigation systems across the 

country. 

4.4.Structure 

University admission advertisements start 

with the name of the university written at 

the very top of the page. Along the name, 

logo of the universities is also drawn in 

advertisements. After that admissions are 

announced by writing “Admissions Open”. 

Mostly session of admissions is also 

mentioned with the announcement. Apart 

from it, the different undergraduate, 

graduate, and postgraduate programs that a 

university offer in a particular semester are 

written. In most of the cases, we see 

eligibility criteria for different programs 

below the programs or on one the side of 

advertisement. In addition, most of the 

advertisements also contain a list of the 

different scholarships that a university 

awards to its students.Another common 

thing in most of the advertisements is that 

the last date of application is written at the 

right bottom the page.At the very end of 

the advertisements, contact details of the 

universities are mentioned. 

The above were the most common 

components/features in all the 

advertisements. These are repeated in 

different advertisements. For example, we 

can see all the above-mentioned features in 

the advertisement of Kohat University, 

Sarhad University, and Foundation 

University etc.  

Apart from the similarities between the 

structure and features of different 

university admission advertisements, there 

are small differences between the 

advertisements as well. For example, some 

advertisements contain pictures,guidelines 

about of how to apply, and motto of the 

university, whereas others do not. These 

can be considered as exceptional cases. 

The genre of university admission 

advertisement has shaped the information 

in all the advertisements. In the 

advertisements, we can notice that the 

universities have shared only specific 

information specifically related to 

admissions, deadline ofadmissions, 

scholarships and their motto.They have 

done sobecause the genre has imposed 

certain restrictions on the information that 

can be shared in such advertisements.The 

structure of the genre of university 

admission advertisements facilitates the 

purpose of the information in the sense 

that it allows fixed space, usually one 

page, where fixed information, such as the 

above, can be given. Its structure does not 

allow extra and detailed information to be 

added in it. 

The structure of newspaper editorials is 

different from that of the university 

admission advertisement’s 

structure.Newspaper editorials start with a 

catch caption. The length of caption varies 

from editorial to editorial. It usually starts 

with a topic sentence/thesis statement/ or 

an attention grabber. After that it provides 

background of the issue/topic being 

discussed. Then different causes and 

possible solutions are discussed. At the 
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end, mostly there are suggestions for 

different audiences. 

The structure of newspaper 

editorialsallows different kinds of issues to 

be discussed and the detailed information 

to be added. The editorial writers can 

include detailed information in their 

editorials. In the editorials “Talks with 

IMF” and “Dengue Cases Rising,” we can 

see that the authors have given detailed 

information. As compared to university 

admission advertisements, the audience 

and the space of newspaper editorials are 

not limited.The layout of a newspaper 

editorial may vary as per the availability of 

the space in a newspaper’s editorial 

page.The writers convey their messages 

and achieve their purposes by providing 

different points in support of their claims. 

The flexible structure of newspaper 

editorial allows them to do so. 

4.5.Style and Language 

The language used in all the 

advertisements is formal. The common 

words used in almost all the 

advertisements are admission open, 

undergraduate, graduate, deadline, date, 

eligibility criteria, contact details, email 

address, and scholarships etc.In addition, 

academic language is used in the all the 

advertisements. Moreover, most of the 

sentences used in the advertisements are 

incomplete.For example, in the 

advertisement of Kohat University, we can 

find several incomplete sentences, such as 

last date to apply for online 

formsubmission, interviews at concerned 

departments, and published hundreds of 

research papers etc. Similarly, the 

advertisement of Foundation University 

also contains many incomplete sentences, 

such as application processing fee Rs. 

1000 and prospectus available online etc.  

Like the language of the university 

admission advertisements, the language of 

newspaper editorials is also formal. The 

writers have used formal words and have 

avoided the use of slang words. For 

example, the authors of the editorials 

“Dengue Cases Rising” and “Solar Power” 

have not used any slang word.Similarly, 

the other writers have also avoided the use 

of informal words in their editorials. 

Contrary to the vocabulary of the 

university admission advertisements which 

was almost similar in all the admission 

advertisements, the vocabulary of 

newspaper editorials is different in 

different editorials. The vocabulary differs 

as per the topics of the editorials. For 

example, the writer of the editorial 

“Eradicating Polio” has used vocabulary 

according to his topic. The lexical choices 

in all the newspaper editorials are related 

to the theme/topic of the editorials. We 

cannot say that newspaper editorials have 

any specialised vocabulary that is shared 

by all.In contrast to the university 

admission advertisements, complete 

sentences are used in the newspaper 

editorials. We can find complete 

paragraphs, which we do not usually find 

in university admission advertisements. 

5. Conclusion 

The admission advertisements and the 

newspaper editorials were found 

successful in conveying their intended 

messages effectively. The purpose of the 

university admission advertisements was 

to inform people about the offered 

programs, eligibility criteria for the 

programs, deadlines, and to persuade 

students into taking admission in the 

universities. They were found effective in 

achieving their set purposes. Similarly, the 

newspaper editorials were also found 
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successful. The different authors had 

different predefined and predetermined 

purposes to achieve through their 

editorials. Some of the authors wanted to 

inform the readers about some issues, 

whereas others wanted to persuade and 

entertain the readers. All were successful 

in attaining their purposes. 

Genres are highly structured and 

conventionalized with constraints on 

allowable contributions in terms of their 

intent, positioning, form and functional 

value. They necessarily impact discourse. 

They allow only limited information to be 

shared with limited audience in a particular 

communicative event. They allow only 

that information to be shared that is 

particularly associated with their shared 

purpose.In the above-discussed university 

admission advertisements and newspaper 

editorials, we saw that there are 

differences between the structure, form, 

content, language, space, and purposes of 

these genres. The genre determines the 

different aspects of discourse. It 

determines the language, content, form and 

everything. 
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APPENDICES 

Appendix A 
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Appendix B 

Sindh Madressatul Islam University, Karachi

 
Appendix C 

Advertisement by The University of Lahore 

 

Appendix D 

Advertisement by Sarhad University, Peshawar 
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Appendix E 

Advertisement by Foundation University Islamabad (Rawalpindi Campus) 

 
Appendix F   Appendix G 

Editorial “Talks with IMF”Editorial “Smog in Punjab” 
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Appendix H    Appendix I 

The Editorial “Dengue Cases Rising”The Editorial “Eradicating Polio” 
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Appendix J 

The Editorial “Solar Power” 
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